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Deconstructing Your Marketing Funnel

Tactics

¢ Social Storytelling

e Display Ads

¢ Influencer partnerships
e PR

e Content Marketing

¢ Paid Search

e Organic Search

¢ Showcase Reviews

e Case studies

e Webinars / Interactive Demos

e Retargeting ads

e Limited Time Discounts/Sales

e Optimised landing pages & CRO

¢ Retargeting ads
e Sales calls/demos

e Exclusive Content

e Loyalty Programmes

e Customer Feedback Surveys
¢ Community management

e Personalised review requests

e Exclusive Content

e Loyalty & Referral Programmes
e Educational Emails

e Customer Feedback Surveys

¢ Incentivised Review Requests

Key Metrics

Impressions & Reach
Website Traffic

Social Media Engagement
Brand Visibility

Website Authority

Click-Through Rate (CTR)
Time on Page

Bounce Rate

Content Downloads
Email Open Rates

Conversion Rate

Cost Per Conversion

Cart Abandonment Metrics

Lead Quality

Revenue Metrics (ROAS, AOV, CPA)

Customer Retention Rate
Repeat Purchase Rate
Customer Satisfaction (CSAT)
Churn Rate

Customer Lifetime Value (CLV)

Referral Rate

Social Shares

Net Promoter Score (NPS)
Testimonials & Reviews
Brand Mentions

Email is a cross-channel powerhouse:

Awareness: Cold outreach to new leads.

Consideration: Nurture sequences

Metrics
e Open Rates

Conversion: Cart recovery, limited-time offers. e Click Rates
Loyalty: Post-purchase & educational emails, surveys. e Conversion Rates

Advocacy: Referral incentives, UGC requests.

HubSpot Hubs

Grab attention and
introduce the brand.
Viewer « Visitor » Fan - Follower 6

Consideration
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Conversion

Nurture ongoing engagement
and repeat purchases.

Repeat Customer

Turn happy customers
into brand champions.
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